Some real estate consumer guidelines everyone should know about
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The lobster and the shrimp...
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A column by architect Mario Kleff, the developer and owner of THE TOUCH
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on’t judge a book by its
D cover has been a good
advice since Gutenberg

started mass production of
literature. If you apply this
thinking to the real estate
market, you would say: “Don’t
judge a condo by the showroom!”

The word showroom is
intended to indicate that the
room will show potential buyers
what the architect has designed
and they will later get built. Most
of the brochures and renders
already have a statement of
caution: artist impression only,
reality can differ.
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Now, I have been working as
an architect in this city for more
than six years and delivered over
80 residential building designs
for the greater Pattaya area —
and I am absolutely amazed at
the amount of variation that
some developers ask their clients
to stomach.
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Let’s take the familiar case
where condominiums are build
in the middle of a sprawl of ugly
old high-rises that look like
the fantasy of a North Korean
dictatorship - but in the brochure
they look as if they were located
in the middle of a pristine jungle.
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So every time I see some of these
creative visualisations, I ask
myself why the developers so
underestimate the intelligence
of their customers. I think that
customers deserve a better and
more respectful treatment - no
restaurant would dare to put
the lobster on the menu and
then proudly serve a couple of
shrimps and ask the guest, how
was it?
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Maybe not everyone will
agree and some people think that
the more difficult the times are,
the more they have to exaggerate
their claims. How else could
there be people trying to sell a

21 sqm chicken cage as a
luxurious studio? Or present a
plain vanilla standard design
tower as “the most luxurious
building ever to come to Pattaya”.
The guys must have gone nuts.
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But let’s look at some
practical details and establish
some rules on how to survive the
ocean of misinformation in real
estate advertising.
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First of all: the devil is in
the detail. When you inspect
a showroom, you would like
to think that the architect has
designed a kitchen complete
with marble workplates, sink and
appliances and that the kitchen
you look at in the showroom
represents the actual final choice
of product that has been selected
and will be used.

Now, when you have read so
far, you will not be surprised to
hear, that this is not always the
case.

So: first of all ask the sales
staff if what you see is what you

will get then take your camera
out and make some memories
of this nice kitchen, workplate,
doors and windows.

This might sound strange,
but you should know, that the
value of the interior of a typical
Bt1-2m condo can vary anywhere
between Bt200,000 and
Bt800,000 - the shrimp and the
lobster — and the value difference
is what the developer will pocket
if you are not careful and secure.
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Even a big fat shrimp
is not a lobster
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The above examples are not
only true for the lower end of
the market - I personally know
friends who are paying Bt60m

for a big luxurious lobster condo
and are now being presented
with a shrimp and are thinking
of getting legal help - just as so
many of the smaller customers
who have been taken down the
garden path by their developer
of trust.

Adeg1ome Tilanarouwiululsfaduiana
1@ty - wugnnilounatvauined
ufio 60 aMUUMITOABINSHOVYANVEANS
na:znoutiiundunansiduno asnooldnoud
semdomongrune - tiduriisowsizgnas
198e8FusoufvAUlUMUNMIAd8ALTIN

olomatiniimwun edomsunswemaiu

In my opinion, nobody
wins in these scenarios. In fact
everybody loses and that’s a
serious concern for me and other
people who are serious about real
estate in this city. If we advertise
lobster we should deliver it - and
there’s also a nice market for
fresh juicy shrimps as well.
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At the end, Pattaya doesn’t
need quick deals to the detriment
of naive customers, but careful
planning and honesty from
the drawing board to the final
product being transferred. This
article is not written to divide
the market into “the good, the

bad and the ugly” but to put the
facts on the table and unite the
industry for its own benefit.
This is why I call for a
quality consensus of real estate
professionals here in Pattaya,
where codes and conducts are
agreed to protect the customer
- and therefore ultimately the
agents and developers who can
still look into the eyes of their
clients after the development is
finished.
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Mario Kleff can be reached at
facebook.com/mariokleff
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